
   SPOT LIGHT  
“We are still accepting  

checks written to the Meal 

Ministry and the Womens 

Life House. However, you 

can now send checks writ-

ten to NewLife Ministries.”   

- Brandi Felton /  Treasurer  

BENEFIT     
AUCTION  

 Nov. 20, 2014 

 Doors open @ 600pm 

 St. Petes Church 

Huntington, In. 

 Appetizers and drinks 

served. 

 

TWO MINISTRIES COME TOGETHER 
We’ve come to the place where we have combined the Womens 

Life and the Meal Ministry under the name NewLife Ministries. This 

merge was done for several reasons. The biggest reason was to 

simplify everything for everyone. Here’s the information that helps 

to understand the merge.  

 Simplifies the treasurer’s work. * All benefit events now help 

both ministries not just one.  * Every financial gift goes further 

by helping both ministries. *  One board  overseeing the fund-

raising and operations. *  Creates a stronger partnership with 

our partners and the community. *  Less separate, more togeth-

er. 

NewLife Ministries will continue, as the ministries did before the 

merge, to exist under the umbrella of New Life Fellowship Church. 

With this merge it helps the church in simplifying it’s own responsi-

bilities. This will also make it easier when the next ministry is start-

ed. We would like to introduce you to the ministries incase that you 

do not know much about one of them or maybe you are a new part-

ner and would like to know more about both ministries.  

Meal Ministry 

The Meal Ministry was started in Jan. 2007. It is a type of soup 

kitchen. The Meal serves one meal daily at evening time. It is open 

seven days a week including all holidays. There is no cost for a 

meal. This ministry is used by those who are homeless and those 

in poverty. This ministry needs approximately 6+ volunteers daily. 

Last year the Meal Ministry served over 20,000 hot meals. For fu-

ther details visit at www.newlifecommunitymealministry.org 

Womens Life House 

The Womens Life House opened in June 2013. This is still a fairly 

new ministry. This ministry is a womens shelter/program. It takes in 

women over the age of eighteen. The Life House does not accept 

women with child. The Life House had twenty four women in the 

first year. The name is getting more known by the day and is taking 

women in regularly. The house max capacity is ten. For futher de-

tail visit at www.womenslifehouse.com 
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 2014  Golf Outing Raised $1,600.00 

BEACON SPOT LIGHT     

THANKS TO ALL WHO             

VOTED !  WE  LANDED IN 

SECOND PLACE.  

                $500.00     



Second Story Headline 
Place your stories in order of their importance. For example, your most important 

story should be at the top of the page. Less important stories, or stories that may 

appeal to a smaller portion of your audience should be lower down on the page.  

Use paragraphs often. A wall of white text makes it hard for the reader to skim a 

story and find a way to quickly drop in and out of your content. White space gives 

the user an opening into your information. Don’t be afraid to leave spaces open. 

You might also designate a consistent spot on the page for lighter, or more editori-

al content. That way the reader always knows where to look for a certain type of 

content. 

Most  successful publications include a mix of content types to satisfy a wide 

range of tastes. Consider putting your most serious content on the front page, and 

your lighter content inside. 

It’s called a story for a reason 
Integrate frequent headlines to announce different sections of your story. Consider 

writing your content in a personal tone, in the same way you might talk to some-

one sitting across from you at a restaurant. 

Include paragraph breaks often 
Use paragraphs often. A wall of white text makes it hard for the reader to skim a 

story and find a way to quickly drop in and out of your content. White space gives 

the user an opening into your information. Don’t be afraid to leave spaces open. 

Another  
Story  
Headline 
Place your stories in order of their 

importance. For example, your 

most important story should be at 

the top of the page. Less important 

stories, or stories that may appeal 

to a smaller portion of your audi-

ence should be lower down on the 

page.  

Use paragraphs often. A wall of 

white text makes it hard for the 

reader to skim a story and find a 

way to quickly drop in and out of 

your content. White space gives 

the user an opening into your infor-

mation. Don’t be afraid to leave 

spaces open. 
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